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China’s Technology War
Why Beijing Took Down Its Tech Giants
Springer Nature

How to Get Published in the Best Entrepreneurship Journals
A Guide to Steer Your Academic Career
Edward Elgar Publishing Competition to publish in the top journals is ﬁerce. This book provides entrepreneurship researchers with relevant material and insights to support them in their eﬀorts to publish
their research in the most prestigious entrepreneurship outlets. &a

The AI Marketing Canvas
A Five-Stage Road Map to Implementing Artiﬁcial Intelligence in Marketing
Stanford University Press This book oﬀers a direct, actionable plan CMOs can use to map out initiatives that are properly sequenced and designed for success—regardless of where their marketing
organization is in the process. The authors pose the following critical questions to marketers: (1) How should modern marketers be thinking about artiﬁcial intelligence and machine learning? and (2) How
should marketers be developing a strategy and plan to implement AI into their marketing toolkit? The opening chapters provide marketing leaders with an overview of what exactly AI is and how is it
diﬀerent than traditional computer science approaches. Venkatesan and Lecinski, then, propose a best-practice, ﬁve-stage framework for implementing what they term the "AI Marketing Canvas." Their
approach is based on research and interviews they conducted with leading marketers, and oﬀers many tangible examples of what brands are doing at each stage of the AI Marketing Canvas. By way of
guidance, Venkatesan and Lecinski provide examples of brands—including Google, Lyft, Ancestry.com, and Coca-Cola—that have successfully woven AI into their marketing strategies. The book concludes
with a discussion of important implications for marketing leaders—for your team and culture.
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OCR GCSE (9–1) Business, Fourth Edition
Hachette UK With up-to-date case studies of real-world businesses, this fully updated OCR GCSE (9-1) Business Student Textbook will help your students respond to exam questions with conﬁdence,
demonstrating how they can structure their answers for maximum impact. This Student Textbook includes: - Fully up-to-date exam questions, with 25% more practice questions and increased practical
support for tackling diﬀerent question types - More exam tips and advice, with examiner commentary showing how students should approach exam questions - Real-world case studies, new and updated,
to reﬂect the developments in e-commerce and the impact of recent global and political developments - Quick knowledge-recall questions throughout the book to help students check understanding, and
for teachers to use in assessment

Business Innovation with New ICT in the Asia-Paciﬁc: Case Studies
Springer Nature This book clariﬁes the direction of business innovation using new ICT such as the Internet of things (IoT), artiﬁcial intelligence (AI), smartphones, and cloud computing through a series of
case studies on successful trials and advanced businesses in the Asia-Paciﬁc where many industry sectors have been growing successfully in the 21st century. ICT has been playing an important role in
value creation for customers and in proﬁt generation for providers, contributing to various service innovation and business innovation. Now, digitalization using IoT and AI provides solutions to address
various issues in the human society, which is transforming services and businesses in the 21st century. “What is the direction of the business innovation using new ICT?” is a highly concerned question for
business researchers and practitioners. Aiming to answer the question, this book conducts a number of cases studies in the Asia-Paciﬁc region, including the Mainland China, Taiwan, Japan, Malaysia,
Vietnam, as well as Australia. Among the studies, there are 4 cases from ICT providers, 4 cases from traditional and services, and 6 cases from new ICT applications and businesses. Each case analyzes
social needs and human desires, new value created, roles of new technologies, processes and diﬃculties in developing new businesses, the relationship among customers, providers, and stakeholders,
value chain co-creation and optimization, factors of success, and business models. Finally, the direction of business innovation with new ICT in the Asia-Paciﬁc is suggested by summarizing the ﬁndings
from the case studies through the lens of the theoretical analysis in service science.

Handbook of Research on Business Ethics and Corporate Responsibilities
IGI Global While skeptics once saw the concept of business ethics as an oxymoron, modern businesses are proving them wrong. Success depends not only on educating young professionals about ethical
practices, but on the implementation of these practices in all aspects of a company. The Handbook of Research on Business Ethics and Corporate Responsibilities explores the fundamental concepts that
keep companies successful in the era of globalization and the internet. Investigating the implementation of best practices and how ethics can be taught to the next generation of business experts, this
handbook is an essential reference source for students, academics, business managers, or anyone interested in the increasingly interdisciplinary ﬁeld of business ethics and its applications in the world
today.

Advising Upwards
A Framework for Understanding and Engaging Senior Management Stakeholders
CRC Press Much has been written about leadership and team building, but there are still major gaps in thinking and research about how to engage senior stakeholders in support of an organisation's
projects. The central role of stakeholders in the successful delivery of organisational strategy is becoming increasingly recognised, as is the importance of developing a sponsor culture to support more
collaborative practices within the organisation. Building, and managing, relationships with senior (upwards) stakeholders is essential for success. Advising Upwards brings together the ideas of experts in
ﬁelds related to engaging senior stakeholders, such as risk management, decision-making, understanding cultural considerations, eﬀective communication and other disciplines that may enhance the
sustainable engagement of senior stakeholders. The starting point is an examination of the diﬃculties that senior managers face as they move through the ranks of an organisation from middle
management to executive levels. Senior managers usually move up through the organisation on the basis of command and control management. Once in the executive ranks they must develop a more
collaborative approach and adopt the principles of emotional intelligence (EQ) to succeed. Awareness of diﬃculties that senior stakeholders may face drives eﬀective approaches for communication
between the team and sponsors. Case studies and stories from experts illustrate practical, structured approaches that enable the teams to develop robust relationships with senior stakeholders will result
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in teams 'being heard', and support their 'being extraordinary' through innovative approaches to advising upwards.

International Business
Pearson UK "We have continued to evolve the structure and content of this textbook in step with the rapidly changing world of international business. This includes completely revising several key
chapters, including Chapter 6, on International Trade. This is entirely updated and includes new case studies covering both the trade-war between the US and China and the complex Brexit process. These
and other real-world developments have made a wide range of stakeholders much more aware of the signiﬁcance of global trade interdependencies than in the past. Chapter 16 on the European Union is
also entirely updated to take account of Brexit and a range of new socio-political and economic events in Europe. Chapter 11 ('MNEs as Responsible Stakeholders') has been removed, making this edition
more consolidated,with 20 rather than 21 chapters. In place of Chapter 11 we have inserted new sections, frameworks and case studies on responsible business throughout the book as a fundamental
dimension of international businesstheory and practice across all the other chapters. New case studies, such as 'Businesses and NGOs working together on climate change' in Chapter 4, provideadditional
material on this topic. Chapter 14, on 'Political risk and negotiation strategy' also features new case studies on the 'US-Venezuela oil dispute' and 'Huaweiaccused of spying'"

The Lowdown on China’s Higher Education
Cambridge Scholars Publishing “Obviously, you are not chanting the exultations of China which many of my country people are used to listening to.” A Chinese scholar recognizes that this book is not a
further attempt to curry favor with China by tickling its leaders’ ears. This book examines what is right and the truth about what is wrong with English language education in Chinese colleges and
universities. As our Chinese colleague further states, “Most Chinese are learning English like one learning swimming ashore.” We have been writing about these shortcomings for ten years. It arises
because administrators posted to their positions due to party aﬃliation and good standing, are basically ignorant of administration and educational matters. “The VIPs of EEC believe that they know, while
they don’t, what are under their supervision; the professionals of EEC believe that what they are doing academically is helpful while it’s not. The two types are making the common non-professional people
believe that they are knowingly reliable while they are not. . . . The educated, as well as the illiterate, do not know what to do and what not to do, what is correct and what is wrong, what is worthy and
what is not, etc. The weakness, from the historical perspective, is also a consequence of modern Chinese history whose knowledge most Chinese people are poor at but reluctant to admit.” This book could
not be published within China due to its truthfulness.

Chinese Research Perspectives on Society
BRILL Contributors to this volume update readers on developments in areas such as income and consumption, industrial transformation and the job market, social security, healthcare, education, quality of
life and the inﬂuence of the Internet on people and society.

The 3D Leader ePub eBook
Pearson UK The 3D Leader ePub eBook

Cambridge International AS and A Level Business Coursebook with CD-ROM
Cambridge University Press This revised set of resources for Cambridge International AS and A Level Business syllabus (9609) is thoroughly updated for the latest version of the curriculum. Written by
experienced authors, the Coursebook provides comprehensive coverage of the syllabus. Accessible language combined with the clear, visually-stimulating layout makes this an ideal resource for the
course. Questions and explanation of key terms reinforce knowledge; diﬀerent kinds of activities build application, analytical and evaluation skills; and case studies contextualise the content making it
relevant to international learners. It provides thorough examination support for all papers with exam-style questions with each chapter and an extensive Paper 3 style case study with each unit. The
student CD-ROM contains revision aids, further questions and activities. A Teacher's CD-ROM is also available.
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Introduction to Electronic Commerce and Social Commerce
Springer This is a complete update of the best-selling undergraduate textbook on Electronic Commerce (EC). New to this 4th Edition is the addition of material on Social Commerce (two chapters); a new
tutorial on the major EC support technologies, including cloud computing, RFID, and EDI; ten new learning outcomes; and video exercises added to most chapters. Wherever appropriate, material on Social
Commerce has been added to existing chapters. Supplementary material includes an Instructor’s Manual; Test Bank questions for each chapter; Powerpoint Lecture Notes; and a Companion Website that
includes EC support technologies as well as online ﬁles. The book is organized into 12 chapters grouped into 6 parts. Part 1 is an Introduction to E-Commerce and E-Marketplaces. Part 2 focuses on EC
Applications, while Part 3 looks at Emerging EC Platforms, with two new chapters on Social Commerce and Enterprise Social Networks. Part 4 examines EC Support Services, and Part 5 looks at ECommerce Strategy and Implementation. Part 6 is a collection of online tutorials on Launching Online Businesses and EC Projects, with tutorials focusing on e-CRM; EC Technology; Business Intelligence,
including Data-, Text-, and Web Mining; E-Collaboration; and Competition in Cyberspace. the following="" tutorials="" are="" not="" related="" to="" any="" speciﬁc="" chapter.="" they="" cover=""
the="" essentials="" ec="" technologies="" and="" provide="" a="" guide="" relevant="" resources.="" p

ECAI 2010
19th European Conference on Artiﬁcial Intelligence, 16-20 August 2010, Lisbon,
Portugal : Including Prestigious Applications of Artiﬁcial Intelligence (PAIS-2010) :
Proceedings
IOS Press Contains the proceedings of the nineteenth biennial European Conference on Artiﬁcial Intelligence (ECAI), which since 1974 has been Europe's principal opportunity for researchers to present and
hear about the very best contemporary AI research in all its diverse forms and applications.

International Business Strategy
Cambridge University Press Verbeke provides a new perspective on international business strategy by combining analytical rigour and true managerial insight on the functioning of large multinational
enterprises (MNEs). With unique commentary on 48 seminal articles published in the Harvard Business Review, the Sloan Management Review and the California Management Review over the past three
decades, Verbeke shows how these can be applied to real businesses engaged in international expansion programmes, especially as they venture into high-distance markets. The second edition has been
thoroughly updated and features greater coverage of emerging markets with a new chapter and seven new cases. Suited for advanced undergraduates and graduate courses, students will beneﬁt from
updated case studies and improved learning features, including 'management takeaways', key lessons that can be applied to MNEs and a wide range of online resources.

Introduction to International and Global Studies
Univ of North Carolina Press This innovative introduction to international and global studies oﬀers instructors in both the humanities and the social sciences an up-to-date and comprehensive approach to
teaching undergraduates in this rapidly growing interdisciplinary ﬁeld. Shawn S

Global Strategy in the Service Industries
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Dynamics, Analysis, Growth
Routledge Global service-based ﬁrms are often 'born global,' and these organizations have developed integrated global strategies based on industry relationships, in order to thrive in new environments.
Focusing on these global strategies, this textbook explores the workings of modern service businesses, presenting theoretical management concepts alongside illustrative examples. Original case studies
from a range of global sectors, including Starbucks and Facebook, as well as broader studies, such as healthcare in Japan, provide practical insights into the art of thriving as a global business. Written by a
leading expert in the ﬁeld, this multidisciplinary text is a vital read for all scholars and students wishing to view strategic relationships from the focal point of service industries.

Marketing Strategy, Text and Cases
Cengage Learning Thoroughly revised and updated, MARKETING STRATEGY, 6e continues with one primary goal: to teach students to think and act like marketers. Packed with cutting-edge coverage,
current examples, new cases, and photographs, the sixth edition delivers a practical, straightforward approach to analyzing, planning, and implementing marketing strategies--helping students learn to
develop a customer-oriented market strategy and market plan. Students sharpen their analytical and creative critical thinking skills as they learn the key concepts and tools of marketing strategy.
Continuing in the text's signature student-friendly style, the sixth edition covers essential points without getting bogged down in industry jargon--all in a succinct 10 chapters. Available with InfoTrac
Student Collections http://gocengage.com/infotrac. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.

Now You Know Big Book of Answers 2
Dundurn Doug Lennox serves up a mammoth selection of some of his most cherished Q&As culled from his previous books. Also featured in this wide-ranging compendium are 150 brand-new questions
answered with Dougs inimitable ﬂair for unearthing intriguing arcana.

Chinese Education from the Perspectives of American Educators
IAP This book is written by a diverse cohort of American educators, including professors, teachers, and school administrators from pre-K to college levels. They come from disciplinary areas of child
development, special education, English as a second language, counseling, technology, school administration, educational psychology, educational measurement and testing, as well as mathematics
education. The chapters explore various topics, ranging from standardized testing, roles of central oﬃce, teacher evaluation, teacher professional development, gender diﬀerences, diversity, student
engagement and parental involvement, student services provided at school, use of technology with teacher and students’ perspectives of technology use, self-eﬃcacy beliefs, to teacher’s perspectives of
play in early childhood settings. While the chapters reﬂect diverse conceptual and theoretical orientation, disciplinary focus, methodological emphasis, writing styles, and educational implications, they add
together to present a more holistic picture of Chinese education across disciplinary areas. Taken together, these chapters reveal salient similarities and diﬀerences in theoretical underpinnings,
pedagogical principles and classroom practices in China and in the United States. They also shed light on some of the larger conceptual/theoretical orientations between learning and learners in the two
countries. They debunk some common misconceptions of education in the two countries as well. Since many chapters are written by American authors that reﬂect directly on their study abroad
experiences in China, this allows fresh insight that helps to transform the view that these countries learning from one another would be a challenge into the realization that learning from one another is not
only invaluable but also essential.

Im Contemporary Business
Handbook of Culture and Consumer Behavior
Oxford University Press, USA Research on the inﬂuence of culture on consumer decision-making and consumption behavior has witnessed tremendous growth in the last decade. With increasing
globalization, managers are becoming increasingly aware that operating in multiple markets is crucial for ﬁrms' survival and growth. As the world's growth engine shifts from Europe and North America to
Asia and Latin America, it has become apparent that an inward-looking and domestic focus strategy will not be sustainable in the long run. And success in foreign markets requires marketers to understand
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not just what consumers in these markets need but also how they think, behave, consume, and purchase. Numerous studies have documented cultural diﬀerences in values and beliefs, motivational
orientations, emotions, self-regulation, and information-processing styles, and the eﬀects of these cultural variations on consumer behavior such as brand evaluation, materialism, and impulsive
consumption. In this volume, experts from a variety of disciplines and perspectives trace the historical development of culture research in consumer psychology and examine the theoretical underpinnings
that account for these ﬁndings and the current state of the ﬁeld. Collectively, the chapters provide a forum for researchers to engage in thoughtful debates and stimulating conversations and oﬀer
directions for future research.

The Future of Branding
SAGE Publications India New ideas change the world. From social movements to scientiﬁc discovery the power of an idea is to reshape the world, who we are, and how we live. Changes in the increasingly
dynamic competitive environment require a focus on what should be done, not just what is currently done. The inspiration for this book is to provide an outlet for cogent ideas that will help managers build
and maintain brands in the future marketplace. Written by the leading minds management from around the globe who are redeﬁning best practices in managing brands, It examines the future of branding
on key concepts including brand performance management, brand strategy, brand building, revitalizing brands, brand valuation, brand analysis, brand protection, and brand experience. The all-star team
includes: Martin Roll, Kevin Lane Keller, Don E. Schultz, Bernd Schmitt, Jean-Noel Kapferer, , V. Kumar, Bharath Rajan, Lluis Martinez-Ribes, Shi Zhang, Jean Yannis Suvatjis, Leslie de Chernatony, Vanessa
M. Patrick and Henrik Hagtvedt, Gregory M Thomas, Jeﬀrey Parkhurst Srinivas Reddy, Anupam Jaju, Werner Reinartz, Jeﬀery Andrien, Paul Benoit, Philip C Zerrillo, Cem Bahadir, and Rajendra K Srivastava.

The Internet in China
A Tool for Freedom Or Suppression? : Joint Hearing Before the Subcommittee on
Africa, Global Human Rights, and International Operations and the Subcommittee on
Asia and the Paciﬁc of the Committee on International Relations, House of
Representatives, One Hundred Ninth Congress, Second Session, February 15, 2006
Economics
Principles and Practices
McGraw-Hill

Foundations of Marketing, Loose-leaf Version
Cengage Learning Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
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Management
Cengage Learning MANAGEMENT, 12E, takes a functional, skills-based approach to the process of management with a focus on active planning, leading, organizing and controlling. Griﬃn carefully
examines today's emerging management topics, including the impact of technology, importance of a green business environment, ethical challenges, and the need to adapt in changing times. This edition
builds on proven success to help strengthen your management skills with a balance of classic theory and contemporary practice. Numerous new and popular cases and learning features highlight the
challenges facing today's managers. Hundreds of well-researched contemporary examples, from Starbucks to The Hunger Games to professional baseball, vividly demonstrate the importance of strong
management to any type of organization. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.

Market Entry in China
Case Studies on Strategy, Marketing, and Branding
Springer This book compiles brand new case studies on the intricacies and market entry strategies of diﬀerent companies in China. The sheer speed and scope of China’s growth makes it unique and
investment opportunities are very attractive. Despite the potential, many western companies fail in their market entry strategies. This book traces the major sources of failure and uses cases to illustrate
how ﬁrms can better cope with the challenging Chinese market. With a special focus on marketing, positioning, and branding, this book presents issues and solutions of both large multinationals and small
niche market players.

CIMA Oﬃcial Learning System Test of Professional Competence in Management
Accounting
Butterworth-Heinemann The 2009 edition of CIMA's Oﬃcial Learning Systems has been written in conjunction with the Examiner to fully reﬂect what could be tested in the exam. Fully revised and in 2color, paperback format the 2009 Learning Systems provide complete study material for the May and November 2009 exams. This edition includes: * practice questions throughout * complete revision
section * topic summaries * recommended reading articles from a range of journals * Q & A's CIMA Learning Systems are the only study materials endorsed and recommended by CIMA.

Business Vocabulary in Use Advanced with Answers
Cambridge University Press This is a new self-study reference and practice book for advanced learners of English who need vocabulary for business and professional purposes. It has been carefully
researched using the Cambridge International Corpus to ensure that the 2,000 new words and expressions represent the English that native speakers actually use. The book consists of 50 units and follows
the highly successful format of the English Vocabulary in Use range with presentation material on the left-hand page and practice exercises on the right-hand page. It covers a wide variety of up-to-date
business topics and concepts including: people and organisations; quality; strategy; marketing; IT and the Internet; ethics and globalisation.

World Politics and the Challenges for International Security
IGI Global World politics as a scientiﬁc discipline was established during the second half of the 20th century and has gained rapid distribution in many countries. This ﬁeld of study focuses attention on
current political processes as well as the potential of further development. It is essential to analyze world politics to move progress forward while also strengthening international security and the creation
of a safer civilization. World politics cannot be understood without the combined knowledge of history, economics, law, social sciences, and psychology. World Politics and the Challenges for International
Security describes the global processes in the ﬁeld of world politics and international security and discusses global problems, global security, and the threats and challenges that currently aﬀect global
society. Covering topics such as digital diplomacy, political corruption, and terrorist psychology, this book is essential for political scientists, researchers, policymakers, global leaders, national security
oﬃcers, diplomats, professors and students of higher education, and academicians.
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China-Focused Cases
Selected Winners of the CEIBS Global Case Contest
Springer This book is the ﬁrst anthology compiled in English by the CEIBS Case Center to promote China-focused cases worldwide. Included are ten of twenty six award-winning cases from the Global
Contest for the Best China-Focused Cases during 2015 to 2017: these works exemplify the quality of eﬀective business cases and share stories of China to the world. Each of the ten cases has a deﬁning
feature. Some cases, with a focus on user demand, analyze how companies build their core competence (e.g., Haidilao Hot-Pot and OnePlus Mobile Phone), while others present an array of business
innovations in the era of new retail, e-commerce, and the sharing economy (e.g., SF Express, Jinhuobao, ofo, FamilyMart, and Handu Apparel). Some describe Chinese companies’ operations in the
overseas market (e.g., Huawei and TECNO), and others depict how foreign companies adapt to the Chinese market in a unique way (e.g., Starbucks). These cases were drawn from Chinese and overseas
business schools. The book helps bridge the gap between the world management community’s interest in China and the limited availability of China-focused management cases. We hope this collection of
select cases will prove valuable and informative for our readers.

Communist Entrenchment and Religious Persecution in China and Vietnam
Hearing Before the Subcommittee on International Operations and Human Rights of
the Committee on International Relations, House of Representatives, One Hundred
Seventh Congress, Second Session, February 13, 2002
The International Business Environment
Oxford University Press Explores the process of globalization and the impact this has on international business organizations. The text presents a framework to analyse the economic, political, legal,
ﬁnancial, technological, socio-cultural and ecological environments, thereby outlining the factors which aﬀect the everyday business of organizations.

Making Activists in Global China
Social Movements in the Chinese Diaspora
Cambridge University Press Presents an empirically and theoretically rich sociological study of two Chinese diaspora protest movements: Falun Gong and the Chinese democracy movement.

Business Communication: Essential Starategies for 21st Century Managers, 2nd
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Edition"
Vikas Publishing House This book Business Communication: Essential Strategies for Twenty-ﬁrst Century Managers brings together application-based knowledge and necessary workforce competencies in
the ﬁeld of communication. The second edition utilizes well-researched content and application-based pedagogical tools to present to the readers a thorough analysis on how communication skills can
become a strategic asset to build a successful managerial career. With the second edition, Teaching Resource Material in the form of a Companion Website is also being provided. This book must be read
by students of MBA, practicing managers, executives, corporate trainers and professors. KEY FEATURES  Learning Objectives: They appear at the beginning of each chapter and enumerate the
topics/concepts that the readers would gain an insight into after reading the chapter  Marginalia: These are spread across the body of each chapter to clarify and highlight the key points  Case Study 1: It
sets the stage for the areas to be discussed in the concerned chapter  Case Study 2: It presents real-world scenarios and challenges to help students learn through the case analysis method  Tech World:
It throws light on the latest advancements in communication technology and how real-time business houses are leveraging them to stay ahead of their competitors  Communication Snippet: It talks about
real organizations/people at workplaces, their on-job communication challenges and their use of multiple communication channels to gain a competitive edge  Summary: It helps recapitulate the diﬀerent
topics discussed in the chapter  Review and Discussion Questions: These help readers assess their understanding of the diﬀerent topics discussed in the chapter  Applying Ethics: These deal with
situation-based ethical dilemmas faced by real managers in their professional lives  Simulation-based Exercise: It is a roleplay management game that helps readers simulate real managers or workplace
situations, and thereby enables students to apply the theoretical concepts  Experiential Learning: It provides two caselets, each followed by an Individual Activity and a Team Activity, based on real-time
business processes that help readers feel or experience the concepts and theories they learn in the concerned chapter to gain hands-on experience  References: These are given at the end of each
chapter for the concepts and theories discussed in the chapter

From Great to Gone
Why FMCG Companies are Losing the Race for Customers
Routledge The modern consumer is no longer attracted by single-minded, predictable and one-beneﬁt-focused brand promises. The old-fashioned FMCG communication strategies based on television,
radio and print with constant repetition have become outdated. From Great to Gone shows that what’s needed are ’Lego’ strategies, whereby the marketing and communication strategies are built up by
many key facets (like building blocks) and delivered to the consumer through a mix of various touch points. Most importantly, you need to leave consumers to put all of that together themselves. There are
major internal and external hurdles to transforming FMCGs successfully into FICGs - Fast Innovating Consumer Goods. It requires new brand strategies and ﬂatter, more top-down than bottom-up, decisionmaking organisations and a 21st-century model for advertising agencies. Externally these companies need a new route to market through transformation of their old retail dependencies. Changes are also
required in all communication delivery, reﬂecting modern consumers’ connectivity and unlimited access to information. In the book the authors showcase what the winners of the 21st century have in
common that has enabled them to become FICGs. New, unimagined models continue emerge, to which, with the authors’ guidance producers and retailers may develop their own sustainable responses.

Mobile Marketing Management
Case Studies from Successful Practices
CRC Press With the development of mobile internet technology, people’s lifestyle and consumer behavior are changing rapidly. Nowadays, the products on the market are updating more and more
frequently, and the traditional marketing theory and brand theory fail to get with the mobile internet. So, what’s the innovative marketing to take in the new era? Since 2012, China has entered into the
mobile era, and became a major country of mobile internet application. The book summarizes the experience of the author accumulated from many trials and errors in management and marketing
innovation, so as to form the pattern of management and marketing for the next 30 years. Mobile Marketing Management lays the foundation for the new era with four pillars: service, substance,
superuser, space, known as 4S theory for short. In view of the concept of customer-ﬁrst, it is all about service, and products become productized service concepts. In view of the failure of mass
communication, the competition among all services becomes the competition of substance diﬀerentiation. Regarding the popularity of self-organization, it becomes a trend to cooperate with people rather
than the company to develop the market. In view of the principle of fuzzy market boundary, the enterprises shall optimize their living space and evolve their development space. This book contains
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numerous case studies along with analysis and creates the discipline of mobile marketing management, providing innovative theories, methods and tools for the marketing of enterprises. Through this
book, readers can master the marketing methods of the mobile internet era. They can apply the marketing theory in this book to guide the marketing practice, thus improving marketing eﬃciency and
reducing marketing costs.

Management
Prentice Hall Robbins and Coulter's best-selling text demonstrates the real-world applications of management concepts and makes management come alive by bringing real managers and readers
together. As it successfully integrates the various functions of management, the book establishes a dialogue with managers from a variety of ﬁelds. The authors examine managerial issues concerning
deﬁning the manager's terrain, planning, organizing, leading and controlling. For managers of all kinds.

Moby Dick
BookRix Moby Dick is a novel by American writer Herman Melville. The work is an epic sea story of Captain Ahab's voyage in pursuit of Moby Dick, a great white whale. A contemporary commercial failure
and out of print at the time of the author's death in 1891, its reputation rose during the twentieth century. D.H. Lawrence called it "the greatest book of the sea ever written." Jorge Luis Borges praised the
style: "Unforgettable phrases abound." Today it is considered one of the Great American Novels and a leading work of American Romanticism. The opening line, "Call me Ishmael," is one of the most
recognizable opening lines in Western literature. Ishmael then narrates the voyage of the whaleship Pequod, commanded by Captain Ahab. Ahab has one purpose: revenge on Moby Dick, a ferocious,
enigmatic white whale which on a previous voyage destroyed Ahab's ship and severed his leg at the knee. The detailed and realistic descriptions of whale hunting and the process of extracting whale oil,
as well as life aboard ship among a culturally diverse crew, are mixed with exploration of class and social status, good and evil, and the existence of God. Melville uses a wide range of styles and literary
devices ranging from lists and catalogs to Shakespearean stage directions, soliloquies, and asides.
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