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Accounting
Tools for Business Decision Making
John Wiley & Sons Accounting: Tools for Business Decision Making, 7th
Edition is a two-semester ﬁnancial and managerial accounting course
designed to show students the importance of accounting in their everyday
lives. Emphasizing decision-making, this new edition features relevant
topics such as data analytics as well as the time-tested features that have
proven to be of most help to students.

Management Accounting for
Decision Makers
Pearson Introduction to management accounting -- Relevant costs and
beneﬁts for decision making -- Cost-volume-proﬁt analysis -- Full costing -Costing and cost management in a competitive environment -- Budgeting -Accounting for control -- Making capital investment decisions -- Managing
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risk -- Strategic management accounting: performance evaluation and
pricing in a competitive environment -- Measuring divisional performance -Managing working capital.

Business Policy and Strategy
An Action Guide, Sixth Edition
CRC Press Now in its sixth edition, Business Policy and Strategy: An Action
Guide, Sixth Edition provides students with an analysis of how basic
functions - such as marketing, ﬁnance, production, operations, R & D, and
human resources are coordinated to develop business policy. The authors
demonstrate the how-tos of formulating, implementing, and evaluating
corporate strategy. Students will understand strategic management - its
decision-making processes, interface with environmental change,
formulation of strategic alternatives, executive decision making, and builtin synergy. The importance of business policy and strategy has surged to
the forefront of the business world. Internationalization of business,
deregulation, mergers, acquisitions, strategic alliances, and international
joint ventures - coupled with a new emphasis on shareholder value contribute to a feeling of uncertainty in the global marketplace. On top of
this, the constantly changing e-commerce environment makes strategic
planning even more essential. Students need to know how to function in
this business environment. The authors provide a concise review of basic
and alternative policies in strategy formulation. They use a case study of
business situations that give students a powerful tool and eﬃcient tool for
mastering strategy development. The book blends practicality and realism
- based on the authors' years of experience in corporate industry and
management development - with advances in theory. The deﬁnitive
supplementary text, Business Policy and Strategy: An Action Guide, Sixth
Edition captures the business curriculum in one action packed volume.

Accounting Business Reporting for
Decision Making
The best-selling decision-making introductory accounting text, Accounting:
Business Reporting for Decision Making is now in its 5th Edition. This new
edition, updated to reﬂect the most current topics in business
sustainability, continues to cover the basic principles of business decision
making using fundamental concepts and tools from the disciplines of
ﬁnancial accounting, management accounting and ﬁnance. Focused on the
application and interpretation of typical business reports and how
accounting information is used in business decision-making processes, the
text emphasises the conceptual and business applications of accounting
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and accounting information, providing clear explanations, applications, and
supporting digital resources so students appreciate the signiﬁcant role of
accounting information in all business environments.

Decision Quality
Value Creation from Better
Business Decisions
John Wiley & Sons Add value with every decision using a simple yet powerful
framework Few things are as valuable in business, and in life, as the ability
to make good decisions. Can you imagine how much more rewarding your
life and your business would be if every decision you made were the best it
could be? Decision Quality empowers you to make the best possible choice
and get more of what you truly want from every decision. Dr. Carl Spetzler
is a leader in the ﬁeld of decision science and has worked with
organizations across industries to improve their decision-making
capabilities. He and his co-authors, all experienced consultants and
educators in this ﬁeld, show you how to frame a problem or opportunity,
create a set of attractive alternatives, identify relevant uncertain
information, clarify the values that are important in the decision, apply
tools of analysis, and develop buy-in among stakeholders. Their
straightforward approach is elegantly simple, yet practical and powerful. It
can be applied to all types of decisions. Our business and our personal
lives are marked by a stream of decisions. Some are small. Some are large.
Some are life-altering or strategic. How well we make those decisions truly
matters. This book gives you a framework and thinking tools that will help
you to improve the odds of getting more of what you value from every
choice. You will learn: The six requirements for decision quality, and how
to apply them The diﬀerence between a good decision and a good outcome
Why a decision can only be as good as the best of the available
alternatives Methods for making both "signiﬁcant" and strategic decisions
The mental traps that undermine decision quality and how to avoid them
How to deal with uncertainty—a factor in every important choice How to
judge the quality of a decision at the time you're making it How
organizations have beneﬁted from building quality into their decisions.
Many people are satisﬁed with 'good enough' when making important
decisions. This book provides a method that will take you and your coworkers beyond 'good enough' to true Decision Quality.

Business Ethics: Ethical Decision
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Making and Cases (Sixth Edition)
Dreamtech Press The book is designed to help students, to prepare for realworld ethical dilemmas instead of focusing on intellectual reasoning or a
philosophical discussion of ideas. It includes chapter on best practices,
ethics audits, and disaster recovery planning helps increase students'
awareness of cross-national ethical issues and develop their strategic skills
for planning and working through disasters. The book incorporates nine
new cases that reinforce the text's applied approach to ethics and cover a
range of organizations and topics.I. An Overview of Business Ethics II. The
Ethical Decision-Making Process III. Implementing Business Ethics in a
Global Economy IV. 18 Cases, Appendices

Business Analytics: Data Analysis &
Decision Making
Cengage Learning Master data analysis, modeling, and spreadsheet use with
BUSINESS ANALYTICS: DATA ANALYSIS AND DECISION MAKING, 6E! Popular
with students, instructors, and practitioners, this quantitative methods
text delivers the tools to succeed with its proven teach-by-example
approach, user-friendly writing style, and complete Excel 2016 integration.
It is also compatible with Excel 2013, 2010, and 2007. Completely
rewritten, Chapter 17, Data Mining, and Chapter 18, Importing Data into
Excel, include increased emphasis on the tools commonly included under
the Business Analytics umbrella -- including Microsoft Excel’s “Power BI”
suite. In addition, up-to-date problem sets and cases provide realistic
examples to show the relevance of the material. Important Notice: Media
content referenced within the product description or the product text may
not be available in the ebook version.

ECIE2011- 6th European
Conference on Innovation and
Entrepreneurship
ECIE2011
Academic Conferences Limited
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Big Data Research for Social
Sciences and Social Impact
MDPI A new era of innovation is enabled by the integration of social
sciences and information systems research. In this context, the adoption of
Big Data and analytics technology brings new insight to the social sciences.
It also delivers new, ﬂexible responses to crucial social problems and
challenges. We are proud to deliver this edited volume on the social impact
of big data research. It is one of the ﬁrst initiatives worldwide analyzing of
the impact of this kind of research on individuals and social issues. The
organization of the relevant debate is arranged around three pillars:
Section A: Big Data Research for Social Impact: • Big Data and Their Social
Impact; • (Smart) Citizens from Data Providers to Decision-Makers; •
Towards Sustainable Development of Online Communities; • Sentiment
from Online Social Networks; • Big Data for Innovation. Section B.
Techniques and Methods for Big Data driven research for Social Sciences
and Social Impact: • Opinion Mining on Social Media; • Sentiment Analysis
of User Preferences; • Sustainable Urban Communities; • Gender Based
Check-In Behavior by Using Social Media Big Data; • Web Data-Mining
Techniques; • Semantic Network Analysis of Legacy News Media
Perception. Section C. Big Data Research Strategies: • Skill Needs for Early
Career Researchers—A Text Mining Approach; • Pattern Recognition
through Bibliometric Analysis; • Assessing an Organization’s Readiness to
Adopt Big Data; • Machine Learning for Predicting Performance; •
Analyzing Online Reviews Using Text Mining; • Context–Problem Network
and Quantitative Method of Patent Analysis. Complementary social and
technological factors including: • Big Social Networks on Sustainable
Economic Development; Business Intelligence.

Introduction to Health Care
Management
Jones & Bartlett Learning Introduction to Health Care Management, Fourth
Edition is a concise, reader-friendly, introductory healthcare management
text that covers a wide variety of healthcare settings, from hospitals to
nursing homes and clinics. Filled with examples to engage the reader's
imagination, the important issues in healthcare management, such as
ethics, cost management, strategic planning and marketing, information
technology, and human resources, are all thoroughly covered. Guidelines
and rubrics along with numerous case studies make this text both studentfriendly and teacher-friendly. It is the perfect resource for students of
healthcare management, nursing, allied health, business administration,
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pharmacy, occupational therapy, public administration, and public health.

The Green Book
Appraisal and Evaluation in Central
Government : Treasury Guidance
Stationery Oﬃce This new edition incorporates revised guidance from H.M
Treasury which is designed to promote eﬃcient policy development and
resource allocation across government through the use of a thorough,
long-term and analytically robust approach to the appraisal and evaluation
of public service projects before signiﬁcant funds are committed. It is the
ﬁrst edition to have been aided by a consultation process in order to
ensure the guidance is clearer and more closely tailored to suit the needs
of users.

Mental Capacity Act 2005 code of
practice
[large print 2007 ﬁnal edition]
The Stationery Oﬃce The Mental capacity Act 2005 provides a statutory
framework for people who lack the capacity to make decisions for
themselves, or for people who want to make provision for a time when they
will be unable to make their own decisions. This code of practice, which has
statutory force, provides information and guidance about how the Act
should work in practice. It explains the principles behind the Act, deﬁnes
when someone is incapable of making their own decisions and explains
what is meant by acting in someone's best interests. It describes the role
of the new Court of Protection and the role of Independent Mental Capacity
Advocates and sets out the role of the Public Guardian. It also covers
medical treatment and the way disputes can be resolved.

Communication Technology Update
and Fundamentals
Taylor & Francis First Published in 2008. Routledge is an imprint of Taylor &
Francis, an informa company.
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Adobe Acrobat 6 PDF For Dummies
John Wiley & Sons Covers accessing and distilling PDF ﬁles; converting
MicrosoftOﬃce documents; capturing paper documents and Web
pages;printing, annotating, editing and securing PDF ﬁles; extractingtext
and graphics; cataloging and distributing PDF ﬁles; creatinginteractive
forms; and building multimedia presentations. Readers can convert any
document to this universal ﬁle format,preserving all the fonts, formatting,
graphics, and color of thesource document regardless of the application
and platform used tocreate it. PDF ﬁles can be published and distributed
anywhere: in print,attached to e-mail, on corporate servers, posted on Web
sites, oron CD-ROM Adobe PDF is the emerging workﬂow standard in the
$400 billionpublishing industry and plays a key role in ﬁnancial
services,regulated industries, and government, with more than 155
agenciesworldwide sharing Adobe PDF ﬁles.

Excellence in Execution
How to Implement Your Strategy
Morgan James Publishing Excellence in Execution is about how to execute
strategy. Leaders today recognize that they need to have the ability to
craft strategy and that they require the skills to execute it. But almost all
books, blogs, talks, articles and other material discuss “why” execution is
important, not how to achieve excellence in execution. Excellence in
Execution aims to start where almost all leave oﬀ. It takes the reader on
the implementation journey and is in two parts. Part One addresses
"Transforming the Approach." It focuses on changing the current thinking
and attitude of leaders. Two thirds of strategy execution still fail and a
diﬀerent approach is required. A new language and terms are introduced
such as, Strategy Cadence, Execution Juxtaposition, Decoding the
Execution Challenge, Mavericks Network, Review Rhythm and the Three
Themes Broad of Execution. Part Two is about "Making It Your Own" and
explains how to do this by providing the required mindset, skillset and
toolset. It explains in detail what is required to:

MSEB MAHAGENCO Manager (HR)
Dy.Manager (HR) Exam Ebook-PDF
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All Sections Covered
Chandresh Agrawal SGN. The Ebook-PDF MSEB MAHAGENCO Manager (HR)
Dy.Manager (HR) Exam Covers All Sections Of The Exam.

Decision Sourcing
Decision Making for the Agile Social
Enterprise
Routledge We are living in the post-information age, the era of so-called 'Big
Data'. It is a practical possibility for corporations to report, chart and
analyse every action, transaction and click that happens inside and outside
their business. In Decision Sourcing Roberts and Pakkiri examine what this
means to organisational decision making. They explode the myth that good
decisions need only be informed ones through an examination into how
business really make choices. They lay bare the poverty of decision making
processes in today’s corporate world and oﬀer fresh and fascinating
insight into how social tools are providing new sources of information, how
they are challenging hierarchy and how they are providing opportunities
for growth and agility through aligned and inclusive decision making. This
book is for those organisations that want to get beyond the corporate
Facebook account and are ready for the next bold step. It is for those
businesses that want to engage their workforce and their customers in
collaborative relationships that are at the heart of the successful social
enterprise.

Engineering Decision Making and
Risk Management
John Wiley & Sons This book details decision analysis techniques with
applications in engineering design and management and also analyzes
decision making and risk management processes to better understand and
improve decision making systems. Most books on decision analysis fall into
two categories: those that are straightforward management decision
making texts that that do not delve into more sophisticated techniques and
concepts and those that emphasize the theoretical and analytical aspects,
but do not discuss other perspectives on decision making. As such, this is
the ﬁrst book to present multiple perspectives on decision making without
being too theoretical, all in eﬀort to be useful to current and future
engineers. The book presents three varied perspectives on decision
making: problem-solving; the decision making process; and decision
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making systems. Practical examples and applications are plentiful and
illustrate how to model and improve decision making systems. The
mathematical rigor is kept to a minimum and is only used when comparing
and contrasting diﬀerent techniques. Extensive instructor resources are
available, including worked solutions to all exercises, daily lesson plans for
lectures, in-class activities, and sample assignments and exams. Topical
coverage includes: an introduction to engineering decision making;
decision making fundamentals; multi-criteria decision making; group
decision making; decision making under uncertainty; game theory; decision
making processes; the value of information; risk management; decision
making systems; and modeling and improving decision making systems.

Valuation
Measuring and Managing the Value
of Companies
John Wiley & Sons McKinsey & Company's #1 best-selling guide to corporate
valuation, now in its sixth edition Valuation is the single best guide of its
kind, helping ﬁnancial professionals worldwide excel at measuring,
managing, and maximizing shareholder and company value. This new sixth
edition provides insights on the strategic advantages of value-based
management, complete detailed instruction, and nuances managers should
know about valuation and valuation techniques as applied to diﬀerent
industries, emerging markets, and other special situations. Valuation lies
at the crossroads of corporate strategy and ﬁnance. In today's economy, it
has become an essential role — and one that requires excellence at all
points. This guide shows you everything you need to know, and gives you
the understanding you need to be eﬀective. Estimate the value of business
strategies to drive better decision making Understand which business units
a corporate parent is best positioned to own Assess major transactions,
including acquisitions, divestitures, and restructurings Design a capital
structure that supports strategy and minimizes risk As the valuation
function becomes ever more central to long- and short-term strategy,
analysts and managers need an authoritative reference to turn to for
answers to challenging situations. Valuation stands ahead of the ﬁeld for
its reputation, quality, and prestige, putting the solutions you need right
at your ﬁngertips.

EBOOK: Foundations of Marketing,
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6e
McGraw Hill Valued by instructors and students alike, Foundations of
Marketing presents an accessible introduction to Marketing. Packed with
examples and end of chapter case studies highlighting the real world
application of marketing concepts, this fully updated Sixth Edition features
digital marketing integrated throughout the chapters as well as a dedicate
chapter on marketing planning and strategy. Discover: How marketing
adds value to customers and organizations How innovative brand
positioning drives commercial success How new digital marketing
communication techniques are being used by companies to drive their
brand awareness and engagement, as well as customer retention and
conversion levels How marketing planning and strategy gives direction to
an organization’s marketing eﬀort and co-ordinates its activities. Key
features: Marketing Spotlights showcase the marketing innovations of
brands including Adidas, Crayola, Samsung and KFC. Marketing in Action
boxes oﬀer varied examples of real companies’ campaigns in the UK,
Scandinavia, The Netherlands and internationally. Critical Marketing
Perspective boxes encourage critical thinking of ethical debates to
stimulate student discussion about socially responsible practice and
encourage critical analysis of these issues. 12 brand new end of chapter
Case Studies including Fjallraven, Primark, Uber and BrewDog give indepth analysis of companies’ marketing strategies, with dedicated
questions to provoke student enquiry. Marketing Showcase videos feature
interviews with business leaders and marketing professionals, oﬀering
insights into how diﬀerent organisations have successfully harnessed the
elements of the marketing mix.

The True Cost of Downtime
(printable PDF version) Ebook
Business Industrial Network

Advances in Electromechanical
Technologies
Select Proceedings of TEMT 2019
Springer Nature This book comprises select peer-reviewed papers from the
International Conference on Emerging Trends in Electromechanical
Technologies & Management (TEMT) 2019. The focus is on current research
in interdisciplinary areas of mechanical, electrical, electronics and
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information technologies, and their management from design to market.
The book covers a wide range of topics such as computer integrated
manufacturing, additive manufacturing, materials science and engineering,
simulation and modelling, ﬁnite element analysis, operations and supply
chain management, decision sciences, business analytics, project
management, and sustainable freight transportation. The book will be of
interest to researchers and practitioners of various disciplines, in
particular mechanical and industrial engineering.

Judgment and Decision Making
Psychological Perspectives
John Wiley & Sons Judgment and Decision Making is a refreshingly
accessibletext that explores the wide variety of ways people make
judgments. An accessible examination of the wide variety of ways
peoplemake judgments Features up-to-date theoretical coverage,
includingperspectives from evolutionary psychology and neuroscience
Covers dynamic decision making, everyday decision making,individual
diﬀerences, group decision making, and the nature ofmind and brain in
relation to judgment and decision making Illustrates key concepts with
boxed case studies andcartoons

Bending the Law of Unintended
Consequences
A Test-Drive Method for Critical
Decision-Making in Organizations
Springer Nature This title provides managers, executives and other
professionals with an innovative method for critical decision-making. The
book explains the reasons for decision failures using the Law of
Unintended Consequences. This account draws on the work of sociologist
Robert K. Merton, psychologists Amos Tversky and Daniel Kahneman, and
economist Herbert Simon to identify two primary causes: cognitive biases
and bounded rationality. It introduces an innovative method for “test
driving” decisions that addresses both causes by combining scenario
planning and “what-if” simulations. This method enables professionals to
learn safely from virtual mistakes rather than real ones. It also provides
four sample test drives of realistic critical decisions as well as two
instructional videos to illustrate this new method. This book provides
leaders and their support teams with important new tools for analyzing
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and reﬁning complex decisions that are critical to organizational well-being
and survival.

Facilitator's Guide to Participatory
Decision-Making
John Wiley & Sons Unleash the transformative power of face to face groups
The third edition of this ground-breaking book continues to advance its
mission to support groups to do their best thinking. It demonstrates that
meetings can be much more than merely an occasion for solving a problem
or creating a plan. Every well-facilitated meeting is also an opportunity to
stretch and develop the perspectives of the individual members, thereby
building the strength and capacity of the group as a whole. This fully
updated edition of The Facilitator's Guide to Participatory Decision-Making
guides readers through the struggle and the satisfaction of putting
participatory values into practice, helping them to fulﬁll the promise of
eﬀective group decision-making. With previous editions already embraced
by business and community leaders and consulting professionals around
the world, this new book is even more insightful and easy to use. New for
this edition: 60 pages of brand new skills and tools Many new case
examples Major expansion and reorganization of the advanced sections of
the book. New chapter: Teaching A Group About Group Dynamics Doubled
in size: Classic Facilitator Challenges. Substantially improved: Designing
Realistic Agendas – now three chapters, with wise, insightful answers to
the most vexing questions about meeting design.

Consumer Behaviour PDF eBook
A European Perspective
Pearson Higher Ed Consumer Behaviour: A European Perspective 6th Edition
by Michael R. Solomon, Gary J. Bamossy, Søren T. Askegaard and Margaret
K. Hogg Now in its sixth edition, Consumer Behaviour: A European
Perspective provides a fully comprehensive, lively and engaging
introduction to the behaviour of consumers in Europe and around the
world. This text oﬀers a cutting-edge overview of consumer behaviour and
is ideal for second and third year undergraduates as well as master's
students. The book links consumer behaviour theory with the real-life
problems faced by practitioners in many ways: Marketing opportunity,
Marketing pitfalls and Multicultural dimensions boxes throughout the text
illustrate the impact consumer behaviour has on marketing activities.
Consumer behaviour as I see it boxes feature marketing professionals
talking about the relevance of consumer behaviour issues to their everyday
work. Brand new Case studies about European companies and topics give
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deep insights into the world of consumer behaviour. New coverage of
sustainable consumption, emerging technologies, social media and online
behaviour is woven throughout this edition. Online materials including
multiple-choice questions and links to useful websites are available on the
book's website at www.pearsoned.co.uk/solomon About the authors
Michael R. Solomon, Ph.D., joined the Haub School of Business at Saint
Joseph’s University in Philadelphia as Professor of Marketing in 2006,
where he also serves as Director of the Center for Consumer Research. He
is also Professor of Consumer Behaviour at the Manchester Business
School, The University of Manchester. In addition to this book, he is also
the co-author of the widely used textbook, Marketing: Real People, Real
Decisions. Gary J. Bamossy, Ph.D., is Clinical Professor of Marketing at the
McDonough School of Business, Georgetown University, in Washington D.C.
Søren Askegaard, Ph.D., is Professor of Marketing at the University of
Southern Denmark, Odense. Margaret K. Hogg ,Ph.D., is Professor of
Consumer Behaviour and Marketing in the Department of Marketing at
Lancaster University Management School.

Cliﬀsnotes FTCE Elementary
Education K-6
Houghton Miﬄin Harcourt This 2nd Edition of CliﬀsNotes FTCE Elementary
Education K-6 test prep captures the recent changes to this Florida teacher
certiﬁcation test that would-be elementary school teachers must pass in
order to be teacher-certiﬁed in Florida.

Business Statistics
For Contemporary Decision Making
Wiley Business Statistics: For Contemporary Decision Making, 9th Edition
continues the tradition of presenting and explaining the wonders of
business statistics through the use of clear, complete, student-friendly
pedagogy. Ken Black's text equips readers with the quantitative decisionmaking skills and analysis techniques they need to make smart decisions
based on real-world data.

Decision Support Systems VI Addressing Sustainability and
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Societal Challenges
2nd International Conference,
ICDSST 2016, Plymouth, UK, May
23–25, 2016, Proceedings
Springer This book constitutes the refereed proceedings of the Second
International Conference on Decision Support Systems Technology, ICDSST
2016, held in Plymouth, UK, May 23-25. The theme of the event was
“Decision Support Systems Addressing Sustainability & Societal
Challenges”, organized by the EURO (Association of European Operational
Research Societies) working group of Decision Support Systems (EWGDSS). The 15 full papers presented in this book were selected out of 51
submissions after being carefully reviewed by internationally experts from
the ICDSST 2016 Program Committee and external invited reviewers. The
selected papers are representative of current and relevant research
activities in various areas of decision support systems, such as
sustainability and societal challenges; risk management and project
portfolio management; business intelligence and knowledge management;
and technologies to improve system usability.

Getting Women on to Corporate
Boards
A Snowball Starting in Norway
Edward Elgar Publishing Getting Women on to Corporate Boards will prove an
invaluable resource for policy-makers, principle-setters, practitioners and
students interested in the international lessons from Norway, as well as for
current and potential female directors.

Risk Assessment and Decision
Making in Business and Industry
CRC Press Building upon the technical and organizational groundwork
presented in the ﬁrst edition, Risk Assessment and Decision Making in
Business and Industry: A Practical Guide, Second Edition addresses the
many aspects of risk/uncertainty (R/U) process implementation. This
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comprehensive volume covers four broad aspects of R/U: general concepts,
implementation processes, technical aspects, and examples of application.
Each section provides practical guidance, combining technical information
with advice on how to implement R/U techniques and processes in realworld corporate environments. Following an examination of general
principles involved in quantitatively assessing risks and their impact on
value, the book describes the two main probabilistic measures of project
value - Expected Value of Success (EVS) and the Expected Value for the
Portfolio (EVP). The text clearly demonstrates how these metrics are used
in individual-project and portfolio management. By presenting concepts in
layman's terms and fully integrating advice related to technical and human
characteristics of R/U-related corporate life, this book serves as a complete
primer for professionals in any business environment. What's New in the
Second Edition: Provides guidance for implementation of R/U processes in
modern corporations Oﬀers a crucial breakthrough by deﬁning the terms
"risk" and "uncertainty" in ways that can be applied in all aspects of
science and business Explores real-world impediments to process change
and implementation Addresses R/U from a corporate decision-maker's
perspective, detailing how to employ R/U to set budgets, manage
portfolios, value investments, and execute other critical tasks

Nimble, Focused, Feisty
Organizational Cultures That Win in
the New Era and How to Create
Them
BenBella Books Leaders have talked about the importance of corporate
culture for decades, but the success of iconic companies like GE, Apple,
and Google shows how culture is a strategic lever that can be utilized for
driving growth, change, and innovation. In this new age of globalization,
rapid technology shifts, and constant disruption, the 21st century
marketplace is more volatile and uncertain than ever. To thrive, businesses
need a new kind of emphasis around culture. Sara Roberts, former CEO and
founder of Roberts Golden and a seasoned executive consultant to dozens
of Fortune 500 companies and CEOs, sees how ﬂourishing companies—from
established market leaders to the surprising upstarts—share three distinct
attributes: Nimble: They are much faster and more agile than ordinary
organizations Focused: They use their sense of purpose as a lens to
understand and meet the needs of customers and markets Feisty: They
play big and act bold to capitalize on advantages and out-muscle the
competition For successful companies in this new era, culture is not about
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playing defense but about going on oﬀense. It's purposely designed,
leveraged, and honed to deliver value and drive growth. In Nimble,
Focused, Feisty, Roberts provides not only a look into what these
organizations are doing diﬀerently but also a blueprint and framework so
your company can create a cultural strategy to thrive in the new era.

Law and Artiﬁcial Intelligence
Regulating AI and Applying AI in
Legal Practice
Springer Nature This book provides an in-depth overview of what is currently
happening in the ﬁeld of Law and Artiﬁcial Intelligence (AI). From deep
fakes and disinformation to killer robots, surgical robots, and AI
lawmaking, the many and varied contributors to this volume discuss how AI
could and should be regulated in the areas of public law, including
constitutional law, human rights law, criminal law, and tax law, as well as
areas of private law, including liability law, competition law, and consumer
law. Aimed at an audience without a background in technology, this book
covers how AI changes these areas of law as well as legal practice itself.
This scholarship should prove of value to academics in several disciplines
(e.g., law, ethics, sociology, politics, and public administration) and those
who may ﬁnd themselves confronted with AI in the course of their work,
particularly people working within the legal domain (e.g., lawyers, judges,
law enforcement oﬃcers, public prosecutors, lawmakers, and policy
advisors). Bart Custers is Professor of Law and Data Science at eLaw Center for Law and Digital Technologies at Leiden University in the
Netherlands. Eduard Fosch-Villaronga is Assistant Professor at eLaw Center for Law and Digital Technologies at Leiden University in the
Netherlands.

Digital and Information
Technologies in Economics and
Management
Proceedings of the International
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Scientiﬁc and Practical Conference
“Digital and Information
Technologies in Economics and
Management” (DITEM2021)
Springer Nature

Behaviour and Rationality in
Corporate Governance
Routledge Corporate scandals due to bad accounting happen far too
frequently for a system of corporate governance to be deemed eﬀective.
This book tells why the safeguards designed to prevent bad accounting so
often fail. By studying why the auditors and members of a board of
directors regularly fail to deliver the truth about a company’s ﬁnancial
state of aﬀairs, this provocative book explores a serious problem in the
system of reporting ﬁnancial information. This book is unique in that it
draws together various strands of the literature on corporate governance,
accounting, law, cognitive research, psychology, behavioural economics
and conventional economics to shed light on questions regarding the
feasibility of independence and impartiality of boards of directors and
external auditors as monitors and gatekeepers in corporate governance.
The book is essential reading for professional accountants and auditors,
directors, regulators, law makers, corporate lawyers, and investment
bankers. It will appeal to all those interested in behavioural economics and
corporate governance.

Military Review
Disruptive Digital
The New Normal
Notion Press “ITS NOT THE STRONGEST OF THE SPECIES THAT SURVIVES,
NOR THE MOST INTELLIGENT, IT IS THE ONE THAT IS THE MOST ADAPTABLE
TO CHANGE” – CHARLES DARWIN The famous quote from Charles Darwin
seems apt for the Disruptive Digital Era, moving beyond the realms of
physical limitations, opening new frontiers, and changing the fundamentals
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along the way. As a result, we are seeing the creation of highly Agile,
Fearless and Hyper-Connected Digital Enterprise, willing to take on the
world with unknowns at a rate never seen before. This book is a guiding
lense to those established enterprises, who are weathering the storm,
trying to re-invent themselves amidst disruptions, that are threatening to
take away their very existence. And also to the budding one`s with blue
eyed approach to win the market and make an impact on their customers.
This book will oﬀer transformation leaders with Guiding framework for a
transformed Disruptive Mindset Building Blocks of Disruptive Digital
Enterprise Engagement models that deﬁne Customer Experience Digital
Maturity Model, Toolkits and Assessment Framework Building a Roadmap
Design Disruptive Digital is richly illustrated with real world examples from
Netﬂix, GE, Microsoft, Uber, Nike etc. along with detailed case studies of
Indian Railways and Amazon, analyzing their digital maturity and roadmap
moving forward. The book introduces a fresh perspective and innovative
model to guide leaders and their teams in expanding their capacity to
engage in the new disruptive era.

ECIME2015-9th European
Conference on IS Management and
Evaluation
ECIME 2015
Academic Conferences and publishing limited The 9th European Conference on
Information Management and Evaluation (ECIME) is being hosted this year
by the University of the West of England, Bristol, UK on the 21-22
September 2015. The Conference Chair is Dr Elias Pimenidis, and the
Programme Chair is Dr Mohammed Odeh both from the host University.
ECIME provides an opportunity for individuals researching and working in
the broad ﬁeld of information systems management, including IT
evaluation to come together to exchange ideas and discuss current
research in the ﬁeld. This has developed into a particularly important
forum for the present era, where the modern challenges of managing
information and evaluating the eﬀectiveness of related technologies are
constantly evolving in the world of Big Data and Cloud Computing. We hope
that this year’s conference will provide you with plenty of opportunities to
share your expertise with colleagues from around the world. The keynote
speakers for the Conference are Professor Haris Mouratidis, from the
School of Computing, Engineering and Mathematics, University of Brighton,
UK who will address the topic “Rethinking Information Systems Security”,
Dr Mohammed Odeh, from the University of the West of England, Bristol,
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UK and Dr. Mario Kossmann from Airbus, UK who will talk about “The
Signiﬁcance of Information Systems Management and Evaluation in the
Aerospace Industry’ ECIME 2015 received an initial submission of 55
abstracts. After the double-blind peer review process 28 academic
Research papers, 5 PhD Research papers, 1 Masters Research paper and 3
Work in Progress papers have been accepted for these Conference
Proceedings. These papers represent research from around the world,
including Austria, Botswana, Cyprus, Czech Republic, Ireland, Japan,
Kuwait, New Zealand, Norway, Poland, Portugal, Slovakia, Russia, South
Africa, South Korea, Sweden, The Netherlands, UK and the USA.

Business Ethics
Decision Making for Personal
Integrity and Social Responsibility
Ethics Essentials for Business
Leaders
CreateSpace Ethical decision-making is often a puzzling challenge for
business leaders. News reports describing indictments and guilty verdicts
of corporate CEOs provide a sober reminder that making sound ethical
decisions requires care and prior study. Ethical Essentials for Business
Leaders pulls all the pieces together in a compact handbook designed for
both current and future business leaders. The book oﬀers several
distinctive advantages:First, it is oriented towards the role and actions of
leaders in a business environment so that reads learn how to act in order
to inﬂuence good ethical decision-making as they assume leadership
positions in all types of organizations.Second, it is written from a
practically-minded, pro-business viewpoint by authors who have taught
and practiced business ethics for many years.Third, it provides a balanced
perspective regarding the appropriate role of the leader's person ethics, as
informed by culture and religious belief, toward shaping organizational
ethical decision-making.The book begins with a discussion of six reasons
why business leaders make bad decisions, then presents an ethical
decision frame-work designed to counter-balance those reasons. In other
chapters, natural law is explained, the contributions of eight important
philosophers are summarized, the four levels of corporate social
responsibility are discussed, and the relationship between laws and ethics
is presented. In the ﬁnal chapter, ten steps are recommended for
developing and ensuring an ethical organization.ABOUT SOPHIAOMNI
PRESSThis text is published by SophiaOmni Press. SophiaOmni is an
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independent press founded by educators to expand the domain of human
wisdom. We publish works in the ﬁelds of philosophy, religion, and ethics
by past and contemporary authors who have something signiﬁcant to say
about the human condition and our continued existence on this fragile
planet. Visit us on the web at www.sophiaomni.org.
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