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Good Products, Bad Products: Essential Elements to Achieving Superior
Quality McGraw Hill Professional “This book is the most comprehensive discussion
of all the elements that go into producing superior products that I have read. I have
thought a lot about quality over many years, yet the thinking reﬂected throughout
[this] discussion is a real eye-opener for me. For anyone seriously interested in
quality, this is a must read.” —Donald E. Petersen, retired President and Chairman,
Ford Motor Company “This is a book only a legend like Jim Adams could write. Based
on a very popular course Jim taught at Stanford for many years, it should be required
reading for every engineering student interested in designing great products. Great
products lead to great companies that change the world. Every aspiring engineer
wants to have an impact and this book will absolutely help. Read it!” —James D.
Plummer, Dean, School of Engineering, Stanford University “Drawing on ﬁfty years of
engineering experience, ranging from car design to rocket science, Stanford
professor Jim Adams takes us on an engaging and eclectic journey through the
evolution of what makes good products tick. With the same irrepressible curiosity
Adams displayed in Conceptual Blockbusting, he shares insights into the underlying
characteristics that separate products into the good, the bad, and the ugly.” —Tom
Kelley, General Manager, IDEO, and author of The Art of Innovation and The Ten
Faces of Innovation “Adams has a high-level and holistic view of the design of
everyday things and the issues confronting those who develop them. If you design
things, you will enjoy this book and beneﬁt from Jim’s wisdom and experience.” —Bill
Moggridge, Director of the Smithsonian’s Cooper-Hewitt National Design Museum,
and author of Designing Interactions and Designing Media “Jim Adams is a gift. He
understands the true essence of quality, blending ‘what works’ with ‘what’s
beautiful.’ Here this master teacher shares his special wisdom: how to create that
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magical experience of a product we love, one that evokes ‘Wow, this is really cool!’
His timeless, inspired message could not be more timely.” —Jim Collins, author of
Good to Great and coauthor of Built to Last and Great by Choice About the Book:
What is the secret behind every successful product? Why are people willing to pay
more for a BMW than a Chevrolet? How could Apple iPhones represent only 4% of the
world’s cell phone market in 2010 but take in 50% of the proﬁts? The answer is
QUALITY. In this provocative new book, bestselling author James L. Adams provides a
brilliant, in-depth look at the powerful but elusive qualities that can make or break a
product’s success. A must-read for managers, designers, manufacturers, engineers,
and marketers, this groundbreaking approach will change the way you think about
your product—and show you why it’s more important than ever to deliver the highest
quality possible. In Good Products, Bad Products, you’ll learn how to: Maximize your
product’s performance—and minimize the cost Appeal to your customer’s
emotions—with elegance and sophistication Make sure your product is a perfect
ﬁt—that’s human, cultural, and global With competition growing stronger and ﬁercer
every year, product quality has become the number-one factor in a company’s
success. Adams points out that there will always be a stable demand for a highquality product. By addressing every aspect of product quality—from the technical to
the practical to the aesthetic—you can develop a product that your company will be
proud of and your customers will love. Along the way, you’ll hear fascinating case
studies of famous brands that became victims of their own success—like Kodak, IBM,
Zenith, and GM—and struggled to recover lost ground. You’ll see how some countries
like Japan surged ahead by oﬀering better products than anyone on the globe. You’ll
learn how some U.S. manufacturers remained successful in spite of the foreign
market’s lower wages. And you’ll also discover the top industry secrets for
prioritizing quality throughout the company, delivering products that are the best in
their class. Now more than ever, quality matters. Good Products, Bad Products gives
you the edge, so you can give your customers the best product possible. Good
Products, Bad Products: Essential Elements to Achieving Superior Quality
McGraw Hill Professional What is the secret behind every successful product? Why
are people willing to pay more for a BMW than a Chevrolet? How could Apple iPhones
represent only 4% of the world’s cell phone market in 2011 but take in 50% of the
proﬁts? The answer is quality. In this provocative new book, bestselling author James
L. Adams provides a brilliant, in-depth look at the powerful but elusive qualities that
can make or break a product’s success. A must-read for managers, designers,
manufacturers, and marketers, this groundbreaking approach will change the way
you think about your product—and show you why it’s more important than ever to
deliver the highest quality possible. In Good Products, Bad Products, you’ll learn how
to: : Maximize your product’s performance—and minimize the cost Appeal to your
customer’s emotions—with elegance and sophistication Make sure your product is a
perfect ﬁt—that’s human, cultural, and global With competition growing stronger and
ﬁercer every year, product quality has become the number-one factor in a
company’s success. Adams points out that there will always be a stable demand for
a high-quality product. By addressing every aspect of product quality—from the
technical to the practical to the aesthetic—you can develop a product that your
company will be proud of and your customers will love. Along the way, you’ll hear
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fascinating case studies of famous brands that became victims of their own
success—like Kodak, IBM, Zenith, and GM—and struggled to recover lost ground.
You’ll see how some countries like Japan surged ahead by oﬀering better products
than anyone on the globe. You’ll learn how some U.S. manufacturers remained
successful in spite of the foreign market’s lower wages. And you’ll discover the top
industry secrets for prioritizing quality throughout the company, delivering products
that are the best in their class. Now more than ever, quality matters. Good Products,
Bad Products gives you the edge—so you can give your customers the best product
possible. James L. Adams is professor emeritus at Stanford University, where he
chaired several programs, taught courses on design and creativity, and participated
in many executive programs. Trained as an engineer and artist, he has conducted
corporate workshops around the world and has written the bestselling guide to
creativity and innovation, Conceptual Blockbusting. The 4 A's of Marketing
Creating Value for Customer, Company and Society Routledge The authors
present a powerful and tested approach that helps managers see a business’s every
action through the eyes of its customers. This approach is organized around the
values that matter most to customers: Acceptability, Aﬀordability, Accessibility and
Awareness. Taken together, these attributes are called the "4A’s." The 4A framework
derives from a customer-value perspective based on the four distinct roles that
customers play in the market: seekers, selectors, payers and users. For a marketing
campaign to succeed, it must achieve high marks on all four A’s, using a blend of
marketing and non-marketing resources. The 4A framework helps companies create
value for customers by identifying exactly what they want and need, as well as by
uncovering new wants and needs. (For example, none of us knew we "needed" an
iPad until Apple created it.) That means not only ensuring that customers are aware
of the product, but also ensuring that the product is aﬀordable, accessible and
acceptable to them. Throughout this book, the authors demonstrate how looking at
the world through the 4A lens helps companies avoid marketing myopia (an
excessive focus on the product) as well as managerial myopia (an excessive focus on
process). In fact, it is a powerful way to operationalize the marketing concept; it
enables managers to look at the world through the customer’s eyes. This ability has
become an absolute necessity for success in today’s hyper-competitive marketplace.
Strategic Management for MBAs Black and White Lulu.com Product
Innovation Leading Change through Integrated Product Development
Cambridge University Press Increasing pressures to produce new products faster and
cheaper are resulting in huge eﬀorts to streamline and restructure the traditional
new product development (NPD) process. The purpose of the book is to describe,
assess and apply the latest constructs, methods, techniques and processes to enable
managers, professionals, and practitioners to be more eﬀective in designing,
developing and commercializing new products and services. It provides guidance
and support in formulating and executing NPD programs for business practitioners
and MBA students. The book is written from an Integrated Product Development
(IPD) perspective, linking all aspects of marketing, costing and manufacturing into
the development process even before the ﬁrst prototype is built. It covers the
advanced tools necessary to achieve this such as virtual prototyping and fully
integrated business systems, and explains the changes needed to organizational
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structure and thinking. Proceedings of Manufacturing International '90:
Design, reliability, and education for manufacturability Managing New
Product and Process Development Text Cases Simon and Schuster Argues that
a company's capability to conceive and design quality prototypes and bring a variety
of products to market more quickly than its competitors is increasingly the focal
point of competition. The authors present principles for developing speed and
eﬃciency. Design, Reliability, and Education of Manufacturability Presented
at Manufacturing International '90, Atlanta, Georgia, March 25-28, 1990
Research Anthology on Strategies for Achieving Agricultural Sustainability
IGI Global Agriculture has been an enduring human tradition key to survival and
civilization. However, after the advent of industrialization and agricultural growth,
the industry has been met with several challenges including pollution, land use, and
food insecurity. With the agricultural industry contributing to pollution and emissions,
many have found it imperative to investigate the causes and seek out solutions. The
Research Anthology on Strategies for Achieving Agricultural Sustainability discusses
the issues that the agricultural industry currently faces and the technological
opportunities that can be explored to help protect and predict crop growth and
achieve more resilient agricultural processes. It analyzes the impact of agricultural
pollution and food insecurity on a global scale, but also proposes solutions to
promote agricultural sustainability. Covering topics such as bio-farming, smart
farming, and population growth, this book is an indispensable resource for
government oﬃcials, agricultural scientists, farmers, students and professors of
higher education, activist groups, researchers, and academicians. Quality Tools for
Managing Construction Projects CRC Press Dealing with such a multi-layered and
fungible intangible as quality during the design and construction process is diﬃcult
for all parties involved. To the architect, quality means an appealing and enduring
design, but to the builder, it means understandable documents that, when acted
upon, lead to an enduring, well-made structure. To the owner, Achieving
Competitive Advantage through Quality Management Springer This book
examines the ways in which quality management methods, tools, and practices help
improve an organization’s performance and achieve sustainable competitive
advantages. This volume includes quality techniques and tools such as the EFQM
Model, SERVPERF model, E-S-Qual scale and the ISO 9001 certiﬁcation and provide a
wide variety of empirical studies in diﬀerent economic sectors. In the current
economic environment, characterized by economic turmoil and ﬁerce competition,
quality management has become a key strategy for organizations to overcome
today’s challenges. Organizations beneﬁts from implementing quality management
systems by following two approaches. First, they implement quality practices aimed
at ensuring customer satisfaction by considering consumer expectations and
establishing strategies accordingly. Second, organizations improve processes by
establishing eﬃcient and eﬀective process management systems that improve
productivity, lower costs, reduce unnecessary expenses, eliminate all non-value
added activities, and ultimately maximize excellence and customer satisfaction.
Quality management thereby provides tools, techniques, and methods for
continuous process improvement in both the professional and academic worlds,
which, when implemented by organizations in times of crisis, enable more eﬀective
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administration of activities undertaken by managers. Containing contributions from
various academics and scholars, this new book provides cutting edge research,
methods and techniques providing a reference manual for academics, scholars,
practitioners and policy-makers. DeGarmo's Materials and Processes in
Manufacturing John Wiley & Sons Now in its eleventh edition, DeGarmo's Materials
and Processes in Manufacturing has been a market-leading text on manufacturing
and manufacturing processes courses for more than ﬁfty years. Authors J T. Black
and Ron Kohser have continued this book's long and distinguished tradition of
exceedingly clear presentation and highly practical approach to materials and
processes, presenting mathematical models and analytical equations only when they
enhance the basic understanding of the material. Completely revised and updated to
reﬂect all current practices, standards, and materials, the eleventh edition has new
coverage of additive manufacturing, lean engineering, and processes related to
ceramics, polymers, and plastics. Essentials of Marketing Management
Routledge The overall success of an organization is dependent on how marketing is
able to inform strategy and maintain an operational focus on market needs. With an
array of examples and case studies from around the world, Lancaster and
Massingham oﬀer an alternative to the traditional American focused teaching
materials currently available. Topics covered include: consumer and organizational
buyer behaviour product and innovation strategies direct marketing e-marketing
Designed and written for undergraduate, MBA and masters students in marketing
management classes, The Essentials of Marketing Management builds on successful
earlier editions to provide a solid foundation to understanding this core topic. An
extensive companion website, featuring a vast and rich array of supporting
materials, including extended cases and multiple choice questions is available at:
http://cw.routledge.com/textbooks/9780415553476/ Quality Management for
Competitive Advantage in Global Markets IGI Global Quality should be treated
as a culture of success in the market. Enterprises focused on quality will survive in
the long term in this new environment because quality is what may create a real and
robust link between a company and its clients, and these clients should always be
considered the heart of any business; without them, there is neither option nor sense
to continue any activity in a company. Quality Management for Competitive
Advantage in Global Markets is an essential reference source that discusses the
importance of quality practices and global market practices. With research that
allows practitioners to improve their understanding of the strategic role of quality in
the information and knowledge society, it focuses on describing a global economy
formed by networks, organizations, teams, workgroups, information systems, and
ﬁnally, actors in networked environments. Featuring research on topics such as
consumer satisfaction, human capital, and quality management, the target audience
of this book is composed of professionals and researchers working in the ﬁeld of
information and knowledge management in various disciplines including library,
information and communication sciences, administrative sciences and management,
education, adult education, sociology, computer science, and information
technology. Moreover, the book provides insights and supports executives concerned
with the management of expertise, knowledge, information, and organizational
development in diﬀerent types of work communities and environments. Paper
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Engineering Management Meeting the Global Challenges, Second Edition
CRC Press Engineering Management: Meeting the Global Challenges prepares
engineers to fulﬁll their managerial responsibilities, acquire useful business
perspectives, and take on the much-needed leadership roles to meet the challenges
in the new millennium. Value addition, customer focus, and business perspectives
are emphasized throughout. Also underlined are discussions of leadership attributes,
steps to acquire these attributes, the areas engineering managers are expected to
add value, the web-based tools which can be aggressively applied to develop and
sustain competitive advantages, the opportunities oﬀered by market expansion into
global regions, and the preparations required for engineering managers to become
global leaders. The book is organized into three major sections: functions of
engineering management, business fundamentals for engineering managers, and
engineering management in the new millennium. This second edition refocuses on
the new strategy for science, technology, engineering, and math (STEM)
professionals and managers to meet the global challenges through the creation of
strategic diﬀerentiation and operational excellence. Major revisions include a new
chapter on creativity and innovation, a new chapter on operational excellence, and
combination of the chapters on ﬁnancial accounting and ﬁnancial management. The
design strategy for this second edition strives for achieving the T-shaped
competencies, with both broad-based perspectives and in-depth analytical skills.
Such a background is viewed as essential for STEM professionals and managers to
exert a strong leadership role in the dynamic and challenging marketplace. The
material in this book will surely help engineering managers play key leadership roles
in their organizations by optimally applying their combined strengths in engineering
and management. Sustainable Business: Concepts, Methodologies, Tools,
and Applications Concepts, Methodologies, Tools, and Applications IGI
Global In the increasingly competitive corporate sector, businesses must examine
their current practices to ensure business success. By examining their social,
ﬁnancial, and environmental risks, obligations, and opportunities, businesses can redesign their operations more eﬀectively to ensure prosperity. Sustainable Business:
Concepts, Methodologies, Tools, and Applications is a vital reference source that
explores the best practices that promote business sustainability, including examining
how economic, social, and environmental aspects are related to each other in the
company’s management and performance. Highlighting a range of topics such as
lean manufacturing, sustainable business model innovation, and ethical
consumerism, this multi-volume book is ideally designed for entrepreneurs, business
executives, business professionals, managers, and academics seeking current
research on sustainable business practices. Winter Annual Meeting Technical
papers presented and available Quality Management for Organizational
Excellence Introduction to Total Quality Pearson College Division This textbook
features a straightforward, practical look at applying the theories and principles of
total quality in the real world. Key topics covered include global competitiveness,
strategic management, quality culture, employee empowerment, leadership,
teamwork, communication, and education and training. Small Business
Management An Entrepreneurial Emphasis South-Western Pub This book
focuses on the knowledge needed to lead and manage small businesses, while also
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reﬂecting on a much broader concern - the persuit of entrepreunerial dreams.
Product Innovation and Eco-Eﬃciency Twenty-Two Industry Eﬀorts to Reach
the Factor 4 Springer Science & Business Media Prefaced by Björn Stigson,
President of the World Business Council for Sustainable Development, this book is
one of the few that treats this topic by putting representatives of industry at centre
stage. The book systematically addresses the drivers, the tools, and sector-speciﬁc
elements that play a role in this process. The ﬁve chapters in Part I are devoted to a
general introduction to eco-eﬃciency and the related challenges to industry in its
implementation. Part II contains 23 case studies, almost all written by industrial
experts who tell how they deal with the challenge: what the motivators are, what
tools can be used and how they can be implemented, and what are the speciﬁc
elements in sectors like building, electronics and packaging. These contributions
come from multinationals like Unilever, Procter & Gamble, Akzo Nobel, Philips and
Ciba-Geigy, as well as small and medium sized enterprises from such sectors as the
building and furniture trades. Proceedings of the Symposium on Quality
Management in Industrial Electrochemistry Essentials of Marketing Oxford
University Press Do your students need a fresh and concise introduction to
marketing? Essentials of Marketing has arrived! This is the must have textbook for
students looking to shine and excel in their marketing studies and future careers.
Packed full of exciting and meaningful cases from organizations such as IKEA,
FourSquare, Groupon and WOMAD, students are encouraged to think critically and
consider how they would tackle the real marketing challenges and issues
encountered by professionals on a daily basis. Covering the latest trends and
developments in marketing, including social media and mobile marketing, students
are given the opportunity to go beyond classical marketing theories and explore the
latest cutting edge perspectives. Lecturers and students are provided with truly
innovative online resources which are carefully integrated with the textbook.
Information Resources Management: Concepts, Methodologies, Tools and
Applications Concepts, Methodologies, Tools and Applications IGI Global
"This work is a comprehensive, four-volume reference addressing major issues,
trends, and areas for advancement in information management research, containing
chapters investigating human factors in IT management, as well as IT governance,
outsourcing, and diﬀusion"--Provided by publisher. Total Quality Development A
Step-by-step Guide to World Class Concurrent Engineering Amer Society of
Mechanical This book presents a step-by-step improvement program that unites the
world's best technology development and management practices with the power of
concurrent engineering, enhanced quality function deployment, and Taguchi's
system of quality engineering. The result--a pioneering comprehensive system for
total quality product development. This book shows how to: Create greater product
variety, Improve corporate ﬂexibility, Reduce rework, Minimize pseudocreativity,
Build team consensus and commitment, Develop dominant concepts and robust
designs, Design for manufacturability and maintainability, and Eliminate the 10 Cash
Drains that plaque traditional product development. Planning Production and
Inventories in the Extended Enterprise A State of the Art Handbook,
Volume 1 Springer Science & Business Media In two volumes, Planning Production
and Inventories in the Extended Enterprise: A State of the Art Handbook examines
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production planning across the extended enterprise against a backdrop of important
gaps between theory and practice. The early chapters describe the multifaceted
nature of production planning problems and reveal many of the core complexities.
The middle chapters describe recent research on theoretical techniques to manage
these complexities. Accounts of production planning system currently in use in
various industries are included in the later chapters. Throughout the two volumes
there are suggestions on promising directions for future work focused on closing the
gaps. Production & Operations Management Excel Books India This book takes a
pedagogical approach that is participative and interactive, involving the case study
method of learning. Chapters start with an Indian case study of a well known
company. This is used as a capstone case for the chapter. The student will ﬁnd this
an easy learning experience as data and additional information for these enterprises
is readily available. The selection of such cases makes classroom learning truly
suited to the Indian business environment.The value driven approach to Operations
Management is used in structuring the text into three modules. The ﬁrst module
discusses the infrastructure function of Operations Management. Infrastructure
function is considered to be product, process, capacity and location. Module Two
describes the structure of the operations function. This includes quality and other
product transformation processes. Module Three focuses on the organization, people
and processes i.e. the job, the work, and the workplace. In addition, most of the
mathematical techniques have been separated into supplements attached to the
relevant chapters. Software solutions for the techniques have been explained in the
text. Every mathematical technique is exempliﬁed with a number of solved
problems. Unlike many Production and Operations Management texts, this book
covers E-commerce, Industrial Safety, Maintenance, Environmental Management
(Green Productivity) and new technological trends in the discipline. These sections
should add to the signiﬁcance of exploring how ﬁrms can gain competitive
advantage and promote sustainable development at the same time. The last section
of the book comprises of a selection of cases from The Indian Institute of
Management at Ahmedabad. The cases encompass the entire spectrum of Indian
Industry the private and the public sectors, professional and family managed
business organizations, service and manufacturing industries, single industry and
conglomerates. The cases relate to Operations Strategy, Supply Chain Management,
Capacity Planning, New Products, Manufacturing Technologies, etc. The Case Studies
are of world class. Prof. Tirupati, one of the authors of the case studies, according to
Management Science, has penned one of the top 100 management articles in the 50
years.The book is comprehensive, lucid and easy to read and understand. It should
be of great value both to students and faculty. The Perception of Quality
Mapping Product and Service Quality to Consumer Perceptions Springer
Exploring the concept of quality management from a new point of view, this book
presents a holistic model of how consumers judge the quality of products. It links
consumer perceptions of quality to the design and delivery of the ﬁnal product, and
presents models and methods for improving the quality of these products and
services. It oﬀers readers an improved understanding of how and why the design
process must consider how the consumer will perceive a product or service. In order
to facilitate the presentation and understanding of these concepts, illustrations and
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case examples are also provided throughout the book. This book provides an
invaluable resource for managers, designers, manufacturers, professional
practitioners and academics interested in quality management. It also oﬀers a useful
supplementary text for marketing and quality management courses. Best Practices
and Conceptual Innovations in Information Resources Management:
Utilizing Technologies to Enable Global Progressions Utilizing Technologies
to Enable Global Progressions IGI Global "This book oﬀers insight into emerging
developments in information resources management and how these technologies
are shaping the way the world does business, creates policies, and advances
organizational practices"--Provided by publisher. Applications of Quality Control
in the Service Industries CRC Press Statistics as a science of control The
Competitive Status of the U.S. Auto Industry A Study of the Inﬂuences of
Technology in Determining International Industrial Competitive Advantage
National Academies Press Emerging Systems Approaches in Information
Technologies: Concepts, Theories, and Applications Concepts, Theories,
and Applications IGI Global "This book presents ﬁndings utilizing the incorporation
of the systems approach into ﬁelds such as systems engineering, computer science,
and software engineering"--Provided by publisher. Essentials of Strategic
Management 4e McGraw Hill Essentials of Strategic Management 4e Financial
Executive FE. Developing Strategic Partnerships How to Leverage More
Business from Major Customers Gower Publishing, Ltd. Developing Strategic
Partnerships enables you to have access to a sophisticated technique of building
customer alliances, which has been developed over many years. This is backed up
with international case examples which show how diﬀerent companies have
developed partnerships and the outcomes realized from them. The book maps out
for the business development practitioner how to move from ordinary business to
business co-operation to creating a unique, lasting and proﬁtable partnership.
Competing Globally Through Customer Value The Management of Strategic
Suprasystems Praeger While emphasis on short-term proﬁtability has been widely
recognized as a serious handicap for companies competing internationally, Stahl and
Bounds provide an in-depth analysis of why organizations structured around
customer value will ultimately enjoy more proﬁts, market share and customer loyalty
than those based on short-term ﬁnancial results. Customer value involves all areas
of business management, and this work provides a breakthrough methodology for
delivering it through new models in costing, product development, production and
inventory control, process control, logistics management, marketing, ﬁnance, and
human resources. Digital Transformation and Internationalization Strategies
in Organizations IGI Global Competitive strategies and higher education-industry
collaboration policies are playing an important role in fostering the reputation and
international rankings of higher education institutions. The positive impact of these
policies may best be observed in economic and social outputs of many countries
such as the USA, Singapore, South Korea, EU countries, and Turkey. However, the
number of academic publications that speciﬁcally concentrate on the impact of these
policies on higher education institutions and authorities remains relatively limited.
Digital Transformation and Internationalization Strategies in Organizations covers a
wide range of issues and topics, including employment systems, quality
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management systems, international ranking systems in higher education, education
and language policies in higher education, and business models employed in technoparks. This book helps higher education institutions manage their manpower and
become cognizant of the factors that may exert a drastic impact on their success. It
is ideal for managers, executives, IT consultants, researchers, practitioners,
academics, professors, and undergraduate and postgraduate students. Leveraging
Technology for a Sustainable World Proceedings of the 19th CIRP
Conference on Life Cycle Engineering, University of California at Berkeley,
Berkeley, USA, May 23 - 25, 2012 Springer Science & Business Media The 19th
CIRP Conference on Life Cycle Engineering continues a strong tradition of scientiﬁc
meetings in the areas of sustainability and engineering within the community of the
International Academy for Production Engineering (CIRP). The focus of the
conference is to review and discuss the current developments, technology
improvements, and future research directions that will allow engineers to help create
green businesses and industries that are both socially responsible and economically
successful. The symposium covers a variety of relevant topics within life cycle
engineering including Businesses and Organizations, Case Studies, End of Life
Management, Life Cycle Design, Machine Tool Technologies for Sustainability,
Manufacturing Processes, Manufacturing Systems, Methods and Tools for
Sustainability, Social Sustainability, and Supply Chain Management. Strategic
Information Systems: Concepts, Methodologies, Tools, and Applications
Concepts, Methodologies, Tools, and Applications IGI Global "This 4-volume
set provides a compendium of comprehensive advanced research articles written by
an international collaboration of experts involved with the strategic use of
information systems"--Provided by publisher. Textile Outlook International
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